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nan era oftmmpww - oft/w rcéad'gio - divine r'ght ofkc'nﬁs and queens no longer holds.
Companies compete with empires, Mw{/tmdénﬁ behind the unstoppable advance ofm

and science; wéz'ttl&t/w’nﬁ caﬂed/ﬁeedom Revolution is in the air! For a[ww:tth&ﬁmﬁtww,
the common people have come to the ﬁ)r&












- BUILDING ELEMENTS -






- ORNAMENTS -

- WINDMILL -
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- BIKE FACTORY - ARTISANS -
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- ORNAMENTS -

- ENGINEER APARTMENTS -
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- CITYSCAPE -
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- HOSPITAL -
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- POLICE STATION -



- EXHIBITION CONSTRUCTION -
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-WORLD’S FAIR -
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“How-can, dwp&ay cabinets do Justiceto the ﬁmr corners? Erom
Amumonites to Zoopl«mktom we must ﬁm the L'maﬁmtion/”



-THE ORDINARY FOLK -
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Tl pro/mbé/ get atervible start; islands riddled with snakes,
or pirates - thatd be mdd}/ typwal ”



- SERVANTS OF EMERGENCY -
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“When I believe a tree is one I know,
I see the bird within it is not.”



“We all have our little superstitions.
I like to keepa, WP/ i me satin boots.”



- MEN OF MEDICINE -
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“When youre used to the top rung,

most of Zﬁ becomes pretty ordimuy. ”



“In, journalismy one holds a mirvor to life, amplifres the voiceless,
pursues truth. In newspapers, }/owdo what youre told.”






IJCW I seem fa/ away, remember so weve youy
those long years.”



Ifu‘ W&md&powwﬁa&da’ty
to place me on the throne, it shall

certwué/ pleaw yous..”
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- HORSE AND CART -

_37_



_38_

- STEAM CARRIAGE -






- AGRICULTURE VEHICULE -
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- BALLOON -
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- LOCOMOTIVE -

_42_
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-TRAIN MISCELLANY -



Observing the wonders of nature, locating a northwest passage; uncovering the quasi-mythical
cities zy‘rhadel&ﬂ desert and, knotted, jomﬂl& - too many mysteries still remained to pique
the interest zy‘t/w 19% Century explorer.
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-TOURIST STEAMERS -
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- IMPERIAL FLAGSHIP -



- COURIER SHIP -
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- COMBAT SHIPS -



- PYRPHORIAN FLEET -
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- SMALL PIRATE SHIP -
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- SHIP-OF-THE-LINE -
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- SEAFARING TYPES -
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My whole hom&ﬁo/w to hell, émfforl,
fh&la;ﬁ:wv'r/pofétsﬂamdzﬁ tail.”









“Ahy the time we pitchpoled in hard wind.
There'’s little /eﬁ to fww once yer lonﬁboat goes end-over-end.”
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- LIGHTHOUSES -
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- HARBOURMASTER’S OFFICE -
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- REPAIR CRANE - - COASTALWORKS -

- HARBOUR REPOSITORY - - QUAYSIDE REFINERY -
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- STEAM SHIPYARD -






- BIG BERTHA -
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Inthis century ofstmgjl@ the new-world, be_gm brea/d@ ﬁfe& ﬁfom/ the shackles ofemfw'r& Erom
the horvors (foppr&'siom and subjugation; new-and, emancipated, communities grew: T /Lg/
mbrmdth&ﬁm&, whd&nmrﬁ@etwg th&mcrg'iwr made so thg/ W@htcom& nto ba'fg.
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- JORNALERO SHACKS -

_84_



_85_

- OBREROS HOUSE -



-MARKETPLACE -
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- CHAPEL -



- NEW WORLD TOWN HALL -



-TOWN HALL VARIATIONS -
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- RUM FACTORY -
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- CHOCOLATE FACTORY -



- COFFEE PRODUCTION -
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- SUGAR REFINERY -
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“The Emporium Exotique doesn ¥ open
ts doors to Just anyone you know:”



“The land zfm;m)y rivers shall see me
againy when all Mﬁ)rjwm ”



‘T opemed/ny/ chest with a comb.
Now-I know; I donw’t have a heart.”



“You cant get on the wrong side of me;
not 7‘ “youre on the r'ght side.”



“Who will bmaﬁt ﬁfom
our defiance? All that

are huwman.”



“History will remember me well; since
I am to rewrite (t ﬁ)r La Corona.”



-104 -










































Mainz, November, Anno Domini 2018

T/W/z/c/vou/. What)/ow cradle in your hands is the culmination of years szvrk by our teany, delivering an Anno game both we
WOWfW cmbapmzwﬁof. It is also much more than that. Not only is Anno 1800 the seventh installment in the series, but it
also marks the 20" anniversary for the sertes. 20 years is a significant milestone to rea,c/ué)/ any measure; but an especially notable
one i an industry as dynamic and, fMt—W as digital entertainment.

No-one could have predicted this journey back in March 1998, when an unasswming new-challenger entereds named “Anno
1602’ da/mﬁ to take on the more established, strateqy competitors ofét: da}/ And what a Journey (t has since been! Inthese 20 years,
we have e/g'o)/wL our own /u}:tog/ to_qet/wr. We have seen the remaissance; and the age ofm@ktmwm We have even travelled,
o the fm‘w&, settled the ocean ﬂoor and colonized the moon.

None oft/w'r would have been possible without you - the dedicated and passionate Anno fam who have inspired and empowered
us every :tepxmlonﬁ the way. Our community of “Anmnoholics” has been our drwi«:q foro&, and these 20 years are atestament to thedr
enthusiasm. So no matter if this is your very furst Anno (and if so, welcome aboardy), or if yow have been with us for two decades -
Thank youy frowo the bottom of our hearts.

The Anno 1800 Development Team
e
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DEVTEAM BLUEBYTE

Sebastian Steinberg - Art Director
Manuel Reinher - Senior Lead Artist
Jan Goszyk - Concept Artist

André Kieschnik - Senior Concept Artist
Ramon Tuynman - Senior Concept Artist
Fabio Venetz - Intern Concept Artist
Rolf Bertz - Digital Artist

Carsten Eckhardt - Senior Digital Artist
Andreas Jupe - Digital Artist

Felix Lukas - Junior Digital Artist

David Shelton - Digital Artist

Tim Witprachtiger - Digital Artist
Nadin Bernstorff - Senior Project Manager
Matt Cook - Game Writer

OUTSOURCING PARTNER

GFactory - Character Concepts
Karakter - Artworks

STUDIO BRAND
& MARKETING BLUEBYTE

Marcel Hatam - International Brand Manager
Miriam Gretenkort - Marketing Art Director

UBISOFT EMEA

Alain Corre - EMEA Executive Director

Geoffroy Sardin - EMEA Senior Vice President Sales & Marketing
Sabine Berthier - EMEA Vice President Sales

Guillaume Carmona - EMEA Vice President Marketing
Pierre Miazga - EMEA Associate Marketing Director
Frangois Martinez - EMEA Brand Manager

Yann Kozlowski - EMEA Brand Manager Assistant

Rémi Perreault - EMEA Retail Sales Director

Gaél Facchetti - EMEA Group Manager Shopper Marketing
Philippe Saraiva - EMEA Shopper Marketing Manager
Pierre Nundloll - EMEA Shopper Marketing Assistant
Laurent Gaudy - EMEA Manufacturing Director

Remi Peruez - EMEA Manufacturing Product Specialist
JustineTricoire - EMEA Manufacturing Product Assistant
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